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FROM THE AMERICAN PEOPLE

Strengthening Health Outcomes
through the Private Sector

Our Health and Peace of Mind through Family Planning

The Strengthening Family Planning Project in Jordan (Ta’ziz Tanzim EIl Usra)

Reed Ramlow, Abt Associates

Motivation/Rationale The Campaign Results
® Local research indicates a strong need for improved family
planning (FP) in Jordan he campaign focused on re-positioning two types of oral contraceptive in the minds Where this Campaign Has Been Percentage of People Who Agreed that Modern "Never Users” of Contraceptive Methods Who Intend

of the target audience - combined oral contraceptives (COCs) as the birth spacing

| | _ _ | Seen, Read, or Heard Family Planning Methods are More Effective than to Use a Modern Method in the Future
pill and progesterone only pill (POP) as the breast feeding pill. The campaign had

Traditional Methods

® Over V4 of all births are mistimed or unwanted (2009 Jordan
Population and Family Health Survey [JPFHS])

different behavioral objectives for each pill: The campaign ran in two waves; February 2012 -
® Currently, 59% of Jordanian couples practice some form of For COCs May 2012 and September 2012 - February 2013 Noztv?ure Male condom 20%
) " No (6}
=P althoug.h onlyd42/c|> u;;more@relllacble moderr.w mS?OdS of ® COCs are safe and effective for birth spacing and FP ]
Eggtga;:igggg er;FI?Ig)y o use Oral Contraceptive Pills ® COCs reduce the risk of unwanted pregnancy v _ 99%
S . . o
® COCs are reliable and reversible 84% njections :Iw/"
® Formative research on women’s perception of OCPs
. . e For POPs !
revealed concerns with their return to fertility, interference |4%
® POPs are safe for the mother and her baby Leaflets

with breast feeding, and other side effects related to their 15%

own and their baby’s health

® POPs allow the mother to regain her health and time her next pregnancy

® POPs are reliable and reversible - 1% ]
Campaign elements included 6% IUD 39%
Objectives ® Community outreach program in urban centers and in Palestinian refugee camps. |4°/
_ | | Over 30,000 women reached to date Newspaper
® To improve understanding of OCPs as a safe and effective | | | | 2% Ao
method for couples who wish to space their children and ® A Facebook page that provides information on OCPs. Includes quizzes, ° | t of C _ pill Sales in Private Ph _
olan their family size iInteractive features, and posts from other campaign elements condehow/Conteste at | 0% mpact or Lampaign on Fi ales In Frivate armacies
I Yy SlIZ _ _ oadshow/Contests a ° 60
® Ads on TV, radio, newspapers, and outdoor billboards Malls & Parks/Lectures | 5, Wave 1 Wave 2
® To boost market demand for OCPs among married women

® Appearances of doctors and FP experts on TV and radio talk shows
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between 18-34 who are interested in spacing births and/or BWavel = Wave?2

® Print materials available in over 1,400 pharmacies and in nearly 160 private clinics

controlling their fertility Percentage of People Who Agreed with

Numbers from the Campaign the Following Statements
Facebook Page
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Baseline sales (2011)

Statement % Statement

Number of Pills sold (in thousands)
N
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l ol I e A I i I | ‘l"l : : Indicator Number Campaign tackled the most common and a79; Is relevant to me as a woman I2%
J,‘LLJ J q iImportant FP topics ’ |
. ¢ The number of impressions seen of any content 474.808 Most people would find easy to follow 90% 20
associated with the page. (Total count 't definitely made me want to try OCPs 057% Makes me feel happier or more comfortable
gg /ﬂh\ The number of people who have seen any content g o, about changing my current beliefs and 81% T ooy CamPen
@ 'L A } associated with the page. (Unique users) ’ Will make people reconsider their habits 399 behavior when it comes to FP 10
A e 4 asnilacal related to FP i
| RN g Kpilahangmadai Viral reach 54.070 s different from other health related 0%
Enthusiasm Jordan Campaign corrected my misunderstanding 87 awareness campaigns 0 S S S SN R
_ of OCPs i _ S = > 0 > 2= >0
answering i sl by Bl biamean el = Facebook The number of stories created about the page 18,600 The campaign showed that modern OCPs 839 § (ZD <% rzc C S 3 S 8 o 8 L)% §
_ " . ' e age Informative in terms of OCPs 879 are much better than the old ones 5 2 <y <
quiz questions 3
| p——— l& \ Organic reach 16,497
on OCPs ﬁ:ﬁiiﬁiﬂiﬁiﬁjﬂ?ﬁ& %;. %71,896 ‘& s == 2+ Told me something new about OCPs 85%
it - = - Number of likes 1,896

About - Suggest an Edit Photos Likes Videos Artides Total . " dents: 801
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